Book of Tens

len campaigns that went really viral

VH‘;II is one of those buzzwords on communicators’ lips these days, because it means something brands love: people promote them spontaneously,
often at a lesser cost. Here are ten campaigns Internet users spread like wildfire, as our viral-o-meter shows,

7 o ot Ja2liee ' CAMPAIGN: GREATEST HUG OF ALL
- Client: Huggies

Agency: Ogilvy Action/Eastline Marketing

Hugges most recent PR stunt asked participants 1o
submit pictures of hugs, that were then displayed on a socially-enabled
microsite. A winner was picked via an online voting system,
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1 0 CAMPAIGN: MISSING Z
Client: Zaatar W Zeit
Z Agency: Nineteens4d
The integrated “Missing 2™ campaign’s viral effect
using Facebook and bloggers in an anonymous manner, was impressive,
mven it had a near-zero budget.
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